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GET THE EDGE: AUGUST 2010 SEATTLE GIFT SHOW INVITES RETAILERS TO COME FOR CUTTING EDGE PRODUCTS – LEAVE WITH A COMPETITIVE EDGE

ATLANTA (April 6, 2010) –As the second edition under new management team Urban Expositions, the Seattle Gift Show’s August 21-24, 2010 edition at the Washington State Convention Center comes together with the permanent showrooms at the Pacific Market Center for Seattle Market Week (August 18-24, 2010).  These two world-class, easy-to-shop venues will bring together a tremendous product selection of cutting edge designs in virtually every category, including top name companies and innovative newcomers, as well as breaking trends and bountiful buyer services.    


“We received extremely positive feedback from exhibitors and buyers alike about the expanded selection and new programs we brought together for the Winter 2010 edition and we’re using this input to fine-tune our offerings for August,” explains Doug Miller, president, Urban Expositions.  “We’re continuing to enhance the buyer services and product resource to build on the show’s well-established reputation as a cost-effective, convenient place to see the newest product innovations that cater to today’s Pacific Northwest consumer.”
Among the highlights for the Seattle Gift Show:

TREMENDOUS SELECTION

Retailers can explore more resources than ever before from hundreds of companies representing more than 3,000 plus top name lines and innovative newcomers.  Exhibitors are categorized in eight easy-to-shop sections: Food Focus, Gifts & Collectibles, Handmade, Home & Garden, Northwest Directions, Personal Style, Treasures To Go (Cash & Carry) and Vintage Collection.
PRODUCT PREVIEW AREA

Before buyers step out on the show floor, they should make plans to visit the special Product Preview Area in the main lobby.  An ideal place to get a quick overview of new products and plan buying schedules, this area will showcase the newest designs and “must have” items from many of the show’s exhibitors. 
ONSITE BUYER SERVICES

The Seattle Gift Show offers a full roster of buyer services including:

· Free Business Building Educational Seminars- All registered buyers are invited to attend free educational seminars offering a wealth of ideas and tips.  Programs include:

(More)
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Saturday, August 21
Stand Out! Brand Differentiation for Store Owners

1:00PM- 2:00PM

Presented by Lisa Hufford, President and Founder of Simplicity Consulting
Retailers and storeowners looking for guidance on how to create a business brand that will distinguish their store from others take note- this seminar is for you! Join Lisa Hufford as she explains the making of a great brand, how to make your brand stand out and how to measure your brands success.  

Sunday, August 22

What To Put Where Why And How

1:00 PM- 2:00PM

Presented by Natalie Tan, Retail Consultant, Retail Excellence Consulting
The key to successful retailing is influencing how customers walk your store. An effective layout that ensures full store penetration is a good start. The next step is to present your stories in a way that is logically sequenced, keeping in mind the advantages of a well planned adjacency strategy. This seminar shows an actual store transformation exercise from layout analysis to strategic product placement.

Silent Selling: Influence Shopping Behavior

3:30PM-4:30PM

Presented by Natalie Tan, Retail Consultant, Retail Excellence Consulting
While store associates deliver sales by employing active selling, the cut back in labor means fewer associates to interact with customers. Now is the time to ensure that all in-store elements – from strategic product placement to focal displays, act cohesively to compel customers not only to browse longer, but ultimately buy! From traffic direction to visual clues, tapping into the customers' 5 senses will increase conversion. What do you want customers to see, hear, smell, touch and taste?
Monday, August 23

Why You Should Be Blogging: And How You Can Use it to Increase Sales

1:00 PM- 2:00 PM
Presented by Brian Linton: Entrepreneur, blogger, and founder of Sand Shack LLC 

Blogging is one of the main marketing tools used by both large and small companies. Retail stores such as yours can successfully leverage the power of blogging too!  Increase sales and drive traffic to your store with proven, cost effective (mostly free) blogging techniques.  Join Brian Linton as he explains the basics of setting up and running a successful blog on your company website.  And most exciting of all, learn how to launch and run a blog in as little effort and time as possible.
The Power of Facebook: Using Facebook To Grow Your Retail Business

3:30 PM- 4:30PM

Presented by Brian Linton: Entrepreneur, blogger, and founder of Sand Shack LLC 

Facebook has more than 400 million users, and many businesses are using Facebook as a way to reach out and connect with customers and make more money.  But how can you use Facebook to increase sales by driving more people into your online and offline stores?  Join Brian Linton as we learn how to use this game-changing social network and explore the unique and innovative ways people are using Facebook to improve their business.

· Free Show Specials- Many exhibitors will be offering unique specials or discounts designed specially for the Seattle Gift Show attendees only. 
(more)
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· Parking Rebates – Pre-registered buyers can receive a parking rebate valued up to $6.  To qualify, buyers need only bring the special rebate coupon they receive in advance of the show with their badges, along with the parking receipt, to the transportation rebate desk on the show floor.  
· Earth Conscious Options- ECO– Exhibitors with products that fall under the Green, Sustainable, Organic and Recycled category will be listed on the show website and in the official show directory to help retailers quickly and easily identify green companies.
· FREE Cyber Wi-Fi Lounge 
SHOW HOURS
Saturday, August 21
9:00 am- 6:00 pm

Sunday, August 22
9:00 am- 6:00 pm

Monday, August 23
9:00 am- 6:00 pm

Tuesday, August 24
9:00 am- 3:00 pm 

HOTEL ACCOMMODATIONS- DISCOUNTED ROOM RATES AS LOW AS $89 

For discounted hotel accommodations, buyers should call Connections at 1.800.262.9947 or visit www.giftshowhotels.com to take advantage of discounted room rates as low as $89.

BUYER INFORMATION

For attendee information or to pre-register, attendee can visit www.seattlegiftshow.com  or contact Buyer Relations Representatives Jhana Jordan, jjordan@urban-expo.com or Cece Lee, clee@urban-expo.com, or call 800.318.2238.

EXHIBITOR INFORMATION

For exhibitor information about the Seattle Gift Show, contact Lisa Glosson , show director, Urban Expositions, 1690 Roberts Blvd, Ste 111, Kennesaw, GA 30144,. Phone: 678.370.0334 or 800.318.2238 x 334.  Fax: 678.285.7469; Email: lglosson@urban-expo.com.  Visit www.seattlegiftshow.com for more information. 
URBAN EXPOSITIONS

Urban Expositions is a leading producer of gift, souvenir and resort merchandise trade shows.  For more information, visit www.urban-expo.com
####

